
 

 
 
Course description 
We live in a swiftly changing media landscape, having to navigate a world of media 
options, engage in public policy disputes about the impact of media, and adapt to new 
modes of communicating with other people. This introductory course provides students 
with the background and critical skills necessary for understanding how media work and 
how they impact our everyday lives. By focusing on history, structure, and contemporary 
issues, the course seeks to give students critical media analytical skills necessary to 
succeed as professionals, citizens, and members of a community.  
 
Course objectives 
Students in this course will gain a variety of skills and knowledge, including: 

• Have an understanding of the development of our current media system 
• Be aware of political, economic, and social issues surrounding media today 
• Develop critical skills for understanding the impact of media on our lives 
• Understand the relationship between culture and media 
• Be able to critically analyze media messages 
• Be able to understand basic vocabulary of media industries and media research 
• Have the tools to live as citizens and professionals in a changing media 

environment 
 
Course text 
Campbell, R., Martin, C., & Fabos, B. (2011). Media Essentials: A Brief Introduction.  

Boston: Bedford/St. Martins. 
 
Course blog 
We will use a class blog for much of our communication & course management. The site 
is: http://mediasocietyspring2012.wordpress.com/ Students are responsible for checking 
the blog regularly for information about assignments and announcements. Additionally, 
each student will create an individual blog where he/she will post assignments. Students’ 
personal blogs will be accessible through a blogroll on the class site.  
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Course policies 
Every student is expected to adhere to the following policies: 
 
1) Attendance: Attendance is measured by your completion of assignments due at the 
start of most classes. If you do not come to class, your assignment will not be graded 
even if you submitted it by the due date. If you must miss a class, you must notify me 
in writing at least two hours before the start of class. Notification does not guarantee an 
excused absence. Official excuses for missing class: 1) Illness prevents you from 
attending class & you have a doctor’s note; 2) Personal emergency (e.g. death in the 
family) and documentation; 3) Absence excused in writing by college dean; 4) 
University-sponsored obligation & excused before class starts. 
 
2) Participation: This is tied to attendance. If you don’t come to class, you can’t 
participate. Many of our class sessions will include collaborating with classmates and 
providing feedback.  
 
3) Respect & responsibility: We will treat each other with respect, including in class 
discussions on topics in which there may be a variety of opinions. I also expect that all 
students will act in a respectful way to each other, to guest speakers, and to me. 

•  Racism, sexism, and otherwise offensive remarks, behaviors, or language will 
not be tolerated in class or assignments. Acting in a “respectful way” is rooted 
in the principles of the Jesuit, Catholic tradition. These principles challenge all 
members of our learning community to strive for excellence, to become men 
and women for others, to integrate classroom and out-of-classroom learning, 
to develop their talents through discovery and reflection, and to be concerned 
for each person (cura personalis). 

•  Therefore, each member of this class is expected to treat everyone in an 
ethical manner with respect and professionalism. No disruptive behavior will 
be tolerated. If anyone is ever made to feel uncomfortable in class, please 
come see me. At my discretion, any student whose behavior prevents other 
students from learning or feeling comfortable in class may be dropped from 
the class or asked to leave for that day. Being asked to leave class for a day 
will result in losing any points that may have been available for that day. 

•  Our class will begin on time, so you should be in your seat and ready to 
contribute. Please be on time. When you are in class, please mute your cell 
phones and other devices. No texting, emailing, Web surfing, etc. during 
class. You will be asked to leave the class if you engage in these activities, 
and, therefore, lose all the points that may be associated with the day’s 
activities. 
 



4) Assignments: Assignments are clearly noted on the syllabus and are due at the stated 
times.  

•  If you do not come to class when one of the assignments is due, it will not be 
accepted even if you post it your blog or otherwise submit it.  

•  Late work will not be accepted. 
•  If, at any point in the semester, you lose material, you will not be excused from 

submitting an assignment. Failure to turn in an assignment, for any reason, will 
result in a zero for the assignment. Be cautious with your digital material. Back-
up frequently.  
 

5) Grade disputes: If you believe that you have been graded unfairly you are certainly 
welcome to discuss the matter with me no later than one week after you've received the 
grade. If you have a specific question or complaint regarding a particular quiz or item, 
please write the question number and your objection on a sheet of paper and submit it 
(within the one-week grace period) along with an explanation of your answer or other 
appropriate rationale. The only exception to this policy is a miscalculated grade – an 
arithmetic error.  
 
Academic honesty & integrity 
Students are expected to be honest in their academic work. Academic integrity is violated 
by any dishonesty such as soliciting, receiving, or providing any unauthorized assistance 
in the completion of work submitted toward academic credit. The University reserves the 
right to penalize any student whose academic conduct at any time is, in its judgment, 
detrimental to the University. Such conduct shall include cases of plagiarism, collusion, 
cheating, giving or receiving or offering or soliciting information in examinations, or the 
use of previously prepared material in examinations or quizzes. Violations should be 
reported to your course instructor, who will investigate and adjudicate them according to 
the Policy on Academic Honesty of the College of Arts and Sciences. If the charges are 
found to be true, the student may be liable for academic or disciplinary probation, 
suspension, or expulsion by the University. 
 
1) Do your own work: You must do your own work in this class—this means that you 

should not ask someone else (friend, family member, classmate, or another 
Communication Department employee/faculty member) to help you with your work 
or copy their work. Neither cheating nor plagiarism will be tolerated. Cheating on an 
exam includes looking on someone else’s exam or allowing another student to use 
your exam, as well as sharing or receiving exam questions in advance. Plagiarism 
involves representing someone else's work as your own—whether another person's 
work (e.g. you purchase a paper off the internet) or a published source (e.g. using 
others’ material without giving that source credit). For more information on what 
constitutes a violation, please refer to the Policy on Academic Honesty of the College 
of Arts and Sciences (http://www.slu.edu/x16363.xml) Anyone caught cheating or 
plagiarizing will receive a ZERO for the assignment and likely for the course as well, 
and will be turned over to the College of Arts and Sciences. In some cases, this can 
lead to suspension or dismissal from the university. 
 



2) CMC employees: The employees (including work study students) in the 
Communication Media Center are there to assist all students with 
computer/technology needs. If you have basic question regarding the computers in the 
lab they are there to assist you. You should not expect that an employee in the CMC 
knows how to use all of the digital equipment/hardware/software you may use in this 
course.   

 
3) Copyright adherence: Students will be receive a “Statement on Copyright” that 

outlines material that can and cannot be used for use in digital productions in this 
class. The guidelines provided will cover the policies governing which mass produced 
music, images and/or video students can use in their productions. In other words, 
before you use an image, music or video produced by someone else you should 
consult the course guidelines on copyright. If you are using material that is copyright 
protected and for which you do not have permission to use, it is considered 
cheating/plagiarism. Students are expected to follow the guidelines that are 
established for this classroom, even if they differ slightly/significantly from other the 
guidelines established in other classes or work related experiences. In general, the 
guidelines established for this course follow the industry standards followed by most 
professionals. Additionally, this course incorporates the standards established by 
Saint Louis University.  

 
Disabilities 
Students who believe that, due to the presence of a disability, they may need academic 
accommodations in order to meet the requirements of this, or any other, class at Saint 
Louis University are encouraged to contact Disability Services at 314-977-8885 or by 
visiting by the Student Success Center, Suite 331 in the Busch Student Center. 
Confidentiality will be observed in all inquiries.  
 
The instructor is only able to support student accommodation requests upon receipt of an 
approved letter from Disability Services. For more information regarding disability 
services and accommodations please visit the Disability Services website: 
http://www.slu.edu/x30727.xml 
 
Reminder from the CMC 
Students with access to the Communication Media Center Equipment Room are 
responsible to adhering to all of the stipulations set forth in the corresponding contracts 
that they sign, including but not limited to, returning all equipment within the time frame 
specified, and returning equipment to the CMC in the same manner in which it was 
checked out.  Failure to comply with any of these stipulations may result in suspension of 
equipment privileges, fines, and holds placed on transcripts. Because checking out CMC 
equipment is a privilege and not a right of Communication students, the CMC is not 
responsible for providing students who have lost this privilege with equipment so they 
may complete course assignments. Suspension of checkout privileges does not excuse 
students from completing any course assignment that may require particular equipment. 
 In cases of checkout privilege suspensions, students will need to find alternate sources to 
procure the necessary equipment for meeting course requirements.   



Grades/ Grading scale  
A 4.00  93-100% 
A- 3.70  90-92.9% 
B+ 3.30  87-89.9% 
B 3.00  83-86.9% 
B- 2.70  80-82.9% 
C+ 2.30  77-79.9% 
C 2.00  73-76.9% 
C- 1.70  70-72.9% 
D 1.00  60-69.9% 
F 0.00  below 60% 
 
 
 
Date Topic & reading Due by the 

start of class 
Jan. 17 
TU 

Class intro  

Jan. 19 
TH 

Ch. 1: Mass Communication 
Setting up personal blogs for posting assignments 

Ch. 1 online quiz 
Bring your 
laptop, if you 
have one 

Jan. 24 
TU 
 

We are all media-makers 
Watch “The machine is changing us” 
http://www.youtube.com/watch?v=X6eMdMZezAQ 

Blog post 1 

Jan. 26 
TH 

Guest speaker (Christina Wu) 
Discuss “The machine is changing us” 

Post a response 
on someone 
else’s blog  
re: Blog post 1 

Jan. 31 
TU 

Ch. 2: Books & the power of print 
 

Ch. 2 online quiz 

Feb. 2 
TH 

Guest speaker (Iftekhar Ahmed) 
Ch. 2 cont’d 
In-class presenter: Gabrielle Greer & Renae Hooks 

 

Feb. 7 
TU 

Ch. 3: Newspapers 
In-class presenter: Andrea Royals & Caitlin Simmonds 

Ch. 3 online quiz 

Feb. 9 
TH 

The future of news 
Read “The State of the News Media: Newspapers” 
http://stateofthemedia.org/2011/newspapers-essay/ 

Blog post 2 

Feb. 14  
TU 

Media consumption habits 
Read “Generations and their gadgets” 
http://www.pewinternet.org/Reports/2011/Generations-and-
gadgets/Overview.aspx 
Read “Consumer usage report” 
http://blog.nielsen.com/nielsenwire/mediauniverse/ 

Media diary 

Feb. 16 
TH 

Ch. 4: Magazines 
In-class presenter: Candra Johnson 

Ch. 4 online quiz 

   



Feb. 21 
TU 

Ch. 10: Advertising 
In-class presenters: Matt Hanson & Kaitlyn Schultz 

Ch. 10 online 
quiz 

Feb. 23 
TH 

Future of advertising 
Read “The future of advertising is coming” 
http://www.businessinsider.com/future-of-advertising-trends-
2011-7#the-backdrop-the-continued-shift-to-online-from-offline-
1 
Read “Facebook Marketing Solutions” 
https://www.facebook.com/marketing?sk=app_16903996315854
2 

Blog post 3 

Feb. 28 
TU 

Gender & advertising 
Look through ads & analysis on the Gender Ad Project 
http://www.genderads.com/ 

Advertising 
analysis 

March 1 
TH 

Ch. 14: Media economics & global marketplace 
 

Ch. 14 online 
quiz 

March 6 
TU 

Midterm review 10 questions & 
answers for 
midterm 

March 8 
TH 

Midterm  

March 13 Spring break (no class)  
March 15 Spring break (no class)  
March 20 
TU 

Ch. 5: Sound recording & popular music 
In-class presenter: Hannah Sheppard & Jared Castillo 

Blog post 4 

March 22 
TH 

Ch. 6: Popular radio 
In-class presenter: Cal McKee 

Ch. 5 & 6 online 
quiz 

March 27 
TU 

Future of music 
Read/watch “How mobile has changed the music industry” 
http://www.fastcompany.com/1796340/mobile-music-apps 
Check out the Future of Music blog 
http://www.futureofmusicbook.com/ 

Plan for final 
paper/project 

March 29 
TH 

Ch. 7: Movies 
In-class presenter: Luke Yamnitz & Jessica Winter 

Ch. 7 online quiz 

April 3 
TU 

Ch. 8: Television & cable 
In-class presenter: Amanda Honigfort & Maura Fahey 

Ch. 8 online quiz 

April 5 
TH 

Holy Thursday (no class)  

April 10 
TU 

Future of movies & television 
Read/watch “The future of television” 
http://blogs.cisco.com/sp/the-future-of-television-sweeping-
change-at-breakneck-speed/ 
Read “10 top future of film posts for 2011” 
http://www.tribecafilm.com/tribecaonline/future-of-film/10-Top-
Future-of-Film-Posts-for-2011.html 

Blog post 5 

April 12 
TH 

Ch. 9: Internet & new technology 
In-class presenter: Nicole Joslin & Jenna Mueller 

Ch. 9 online quiz 
 

 
 
 
 

 
 
 
 

 
 
 
 



April 17 
TU 

Digital divide 
Read “Digital divide defined” 
http://www.digitaldivide.org/digital-
divide/digitaldividedefined/digitaldivide/ 
Read “Digital divide is a matter of income” 
http://www.nytimes.com/2010/12/13/business/media/13drill.htm
l 
Look through “The new digital divide” 
http://www.slideshare.net/newdigitaldivide/the-new-digital-
divide-2707247 

Blog post 6 

April 19 
TH 

Ch. 11: Public relations 
In-class presenter: Ziba Sidrys 

Ch. 11 online 
quiz 

April 24 
TU 

Social media  
Listen to “Taking stock of social media” 
http://minnesota.publicradio.org/display/web/2011/12/28/midmo
rning2/ 
Check out “The history of social media” 
http://mashable.com/2011/01/24/the-history-of-social-media-
infographic/ 
In-class presenter: Keilah Johnson 

 

April 26 
TH 

Social media in media professions 
Read “Why social media reinvigorates the market for quality 
journalism”  
http://mashable.com/2011/04/12/social-journalism-quality/ 
Read “Ethics & the 5 deadly sins of social media” 
http://www.forbes.com/sites/davidvinjamuri/2011/11/03/ethics-
and-the-5-deadly-sins-of-social-media/ 
In-class presenter: Anne Keppler 

Blog post 7 

May 1 
TU 

Active audiences & the future of media 
Read “Understanding the participatory news consumer” 
http://pewinternet.org/Reports/2010/Online-News.aspx 
Read “Everyone is a media outlet” 
*See class SLU Global for PDF 

Final paper/ 
project 

May 3 
TH 

Final review 10 questions & 
answers for final 

May 8 
TU 

Study day (no class)  

May 10 
TH 

Final exam 8-9:50 a.m.  

 


